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ABSTRACT

The Brains that pull the Triggers. Ist Conference on Syndrome E, Paris IAS, 28-29 April 2015 -
Session 2 - The Brains that Pull the Triggers: Perception, Volition, Decision

Biological functions of agency

* |Instrumentality: agency brings rewards
* Epistemic: agency facilitates understanding
- Affective: agency is valenced and motivational
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